Domestic Tourism Survey
Il Quarter, 2018
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1.2 million > 985.4 thousand > 583.2 thousand
visits® visitors* tourists*
* Monthly average data is presented
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Shopping 61.0
& Food and drinks 58.3
o—o [ransport 30.1
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FT Other expenditure 20.1

* Monthly average data is presented

Main purpose of the visit
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Visiting Holiday, Shopping Health and Other
friends/relatives Leisure Medical




