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A BRIEF DESCRIPTION OF THE SURVEY

National Statistics Office of Georgia (Geostat) conducted the user satisfaction survey. The aim of the survey was to explore the users’ 
attitudes towards information production and dissemination, to evaluate the quality of work of the National Statistics Office of Georgia 
(Geostat) to enhance the user service.

Another aim of the survey was to reveal strengths and weaknesses of communication with customers of National Statistics Office of 
Georgia, and to plan further activities for generating the high-quality official statistics.

The survey was carried out based on the internationally recognized best practices, and according to the methodologies proposed by 
UN1  and World Bank2.

The survey was carried out during November-December 2023 and covered all institutional sectors. Up to 600 respondents aged 15 and 
up participated in the survey.

1	 Recommendations for Promoting, Measuring and Communicating the Value of Official Statistics, UN, New York and Geneva, 2018
2	 User Satisfaction Survey on the Quality and Use of Official Statistics for Informed Policy- and Decision-Making, WB, 2010, https://www.worldbank.org/en/data/statistical-capaci-
ty-building/statistics-for-results-facility-catalytic-fund#5

The discrepancy between the totals and the sum in some cases can be explained by using rounded data.
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Research revealed that the women constituted 55 percent of active users of the statistical 
information, whilst men constituted 44 percent.

https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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DISTRIBUTION OF USERS, BY AGE
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The most active users belonged to the 45-64 age group and constituted 34 percent of total number 
of users. 28 percent of the entire user population belonged to the 25-34 age group, followed by 
users from the 35-44 age group (26 percent), whilst 65 years old and older users represented only 6 
percent of the total user population.

https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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According to the consumption of information, women predominate in the age groups of 15- 
34 and 45-64, while men constituted majority in the age groups of 35-44 and 65 and older.

https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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DISTRIBUTION OF USERS, BY OCCUPATION

Data suggests that mainly individuals from five different 
occupational fields utilize statistical information. In particular: 25 
percent of users are employed in government sector; 21 percent - in 
business sector; 20 percent is represented by local government/self-
government; 8 percent of users belong to media representatives, and 
8 percent of users are employed in non-governmental sector.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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DISTRIBUTION OF USER, BY GENDER AND 
OCCUPATION

In most occupational areas, the majority of users of statistical information are women, 
although men outnumber women in the business sector.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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Analysis of the results of the survey according to the frequency of 
information use, revealed that the representatives of the government 
sector (39.5 percent), business sector (18.4 percent) and the media (18.4 
percent) use statistical information on a daily basis.

STRUCTURE OF INFORMATION USE ON A DAILY 
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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Survey identified most frequently requested and consumed information. 
Table presented below, shows information top 10 frequently requested 
and consumed data, by domains.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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Research shows that 81.5 percent of users rated data produced by Geostat 
as high-quality data, whilst 16.1 percent of research participants qualified 
data as having average quality. On the other hand, 0.8 percent of the 
users think that data provided by Geostat are of low quality.

USER EVALUATION OF THE QUALITY OF THE 
INFORMATION PROVIDED BY GEOSTAT
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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According to the survey 66.9 percent of users rated access to methodology 
as very high, while for 13.8 percent of users it was only moderately 
available.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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As graph presented below shows, 78.8 percent of respondents think that 
the information produced by Geostat is highly reliable, while 15.6 percent 
of respondents reported it as moderately reliable.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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Graph below shows that vast majority of users (84.9 percent) think that 
the information provided by Geostat is highly useful, while only 12.4 
percent rated the information as moderately useful.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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70.9 percent of users perceived the visualization of the published 
information as having high quality; however, 16.1 percent of the 
respondents think that provided information is moderately well visualized.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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Majority of users (87.0 percent) reported that Geostat provides requested 
information very fast, while 9.5 percent thinks that this takes moderately 
long time.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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As for the sources of the information about Geostat›s activities, 33.3 percent of users obtain the information through 
Geostat webpage, 12.8 percent - through Geostat’s publications, another 12.8 percent - through press releases 
disseminated by Geostat, 11.4 percent of users obtain the information through social media channels, 9.8 percent - through 
Geostat’s staff, 9.2 percent indicates internet/news agency as the main source of the information, while 10.7 percent of the 
respondents used other sources. 

MAIN SOURCES OF THE INFORMATION ABOUT GEOSTAT 
ACTIVITIES
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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As graph presents almost all respondents (97.9 percent) were satisfied 
by the means of information dissemination and services delivered by 
Geostat.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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As graph shows, the highest number of survey participants were satisfied with Geostat webpage, predefined statistical 
tables and timing of data dissemination.

Graph presented below provides more detailed information on the levels of satisfaction of research participants by 
the means of information distribution and service provided by Geostat. The data is disaggregated by the means of 
information dissemination and the types of service.
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SATISFACTION WITH STATISTICAL PORTALS 
ST

AT
IS

TI
CA

L 
PO

RT
AL

S

0

10

20

30

40

50

60

BUSINESS
REGISTER

GIS ANALYSIS NATIONAL
ACCOUNTS

PORTAL

REGIONAL
STATISTICS

PORTAL

PORTAL "STATISTICS
FOR KIDS

AND TEENAGERS"

PRICE
KALEIDOSCOPE

TAX CALCULATOR

GENDER
STATISTICS

PORTAL

DEMOGRAPHIC
PORTAL

PERSONAL
INFLATION

CALCULATOR

EXTERNAL
TRADE

PORTAL

CPI CALCULATOR SALARY
CALCULATOR

INTERNATIONAL
COMPARISONS

PORTAL

DIFFICULT TO ANSWER

STRONGLY SATISFIED

MORE THAN MOSTLY SATISFIED

MOSTLY SATISFIED

DISSATISFIED

STRONGLY DISSATISFIED

FOREIGN DIRECT
INVESTMENTS
(FDI) PORTAL

ECONOMIC
ANALYSIS PORTAL

PRICE INDEXATION
CALCULATOR

STATISTICAL PORTAL
ON PERSONS

WITH DISABILITIES

TOURISM
STATISTICS PORTAL

AGRICULTURE
STATISTICS PORTAL

Graph presented below provides detailed information on the levels of satisfaction with the statistical portals 
produced by Geostat.
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Table below presents top ten highly demanded and used portals operated by Geostat.

STATISTICAL PORTALS 
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According to the survey findings 72.5 percent of users think that Geostat is 
highly independent, while 13.8 percent of research participants perceive it 
as moderately independent.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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According to the survey findings 85.7 percent of research participants think 
that Geostat staff is highly competent, while 5.6 percent of Geostat users 
perceived them as moderately competent.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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As for orientation on innovation, 64.8 percent of users rated Geostat as 
highly oriented on novelty, while 10.3 percent think that Geostat is only 
moderately oriented on innovation.

INNOVATION

IN
NO

VA
TI

O
N

0.5%1.6%

32.8%

10.3%

Very lowLow

Middle

22.8%

Difficult to answer

Very high

32.0%

High

https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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According to the survey findings 83.3 percent of survey participants 
think that Geostat has a high quality communication with its customers, 
however, 8.5 percent perceived it as moderate.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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Majority (69.8 percent) of respondents reported that Geostat follows the 
confidentiality policy and keeps confidentiality on a high level.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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According to the survey findings 63.4 percent of the research participants 
think that Geostat improved the quality of activities, while 23.3 percent of 
the sample did not see any changes.

In frame of the study different segments of users were asked to assess 
activities conducted by Geostat in last 12 months.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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62.7 percent of research participants employed in public sector think that 
the quality of Geostat work improved in last 12 months, however, 24.6 
percent reported no change in this regard.

EVALUATION OF GEOSTAT ACTIVITIES IN 
LAST YEAR, PUBLIC SECTOR
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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51.1 percent of research participants employed in business sector think 
that the quality of Geostat work improved in last 12 months, however, 32.2 
percent reported no change in this regard.

EVALUATION OF GEOSTAT ACTIVITIES IN 
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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Majority of research participants (90.0 percent) employed in media think 
that the quality of Geostat work improved in last 12 months, while 3.3 
percent reported no change in this regard.

EVALUATION OF GEOSTAT 
ACTIVITIES IN LAST YEAR, MEDIA
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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Data suggests that 70.7 percent of research participants employed in local 
government /self- government think that the quality of Geostat work 
improved in last 12 months.
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https://www.facebook.com/geostat.ge/
https://twitter.com/Geostat100
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53.3 percent of research participants employed in non-governmental 
sector think that the quality of Geostat work improved in last 12 months, 
however, 10.0 percent reported no change in this regard.

EVALUATION OF GEOSTAT ACTIVITIES IN LAST 
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https://twitter.com/Geostat100
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71.4 percent of research participants employed in Educational sector think 
that the quality of Geostat work improved in last 12 months, however, 7.1 
percent reported no change in this regard.
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54.2 percent of research participants employed in international and 
foreign organizations think that the quality of Geostat work improved in 
last 12 months, however, 25.0 percent reported no change in this regard.

EVALUATION OF GEOSTAT ACTIVITIES IN 
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RESPECT AND APPRECIATE OUR RESPONDENTS!

LISTEN AND WORK FOR OUR USERS

ARE A TEAM OF PROFESSIONALS

AND LEADERS IN OUR FIELD OF ACTIVITY!
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